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With the advent of social media, these opinion leaders have moved
online.




In particular, my work has explored how social media influencers are
the opinion leaders of the digital age.




They act as such because they come from the communities they influence,
have built trust with them, and may be useful in disseminating credible and
timely health information and prompting consideration of health behaviors.










We know that personalized, empathetic messaging in health and
preparedness is crucial.




And research supports that individuals are drawn to empathetic Al
responses and prefer them to human responses in some digital
environments.




For example, one study found that some Al models have been shown to
surpass human emotional awareness, scoring near maximum possible
scores on Levels of Emotional Awareness Scales (LEAS) testing.
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Thank you!

burkegarcia-amelia@norc.org

rebeccasoskin789@gmail.com

Visla Al tools were used to create this presentation.
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